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12 years of marketing experience in travel and hospitality industry

background in public relations, seo, ppc and online marketing

director of social media and web analytics at MMG Worldwide

MMG Worldwide is a marketing communications agency working 

exclusively with premier travel, hospitality and entertainment 

companies

social media clients include: Branson CVB, Colorado, Barbados, 

Trump Hotel Collection

Follow me on Twitter @RobertPatterson





what are your social media goals?



brand awareness

customer service

customer feedback

promotions

public relations

sales and revenue



how do you determine success?



audience growth

buzz and engagement 

reviews

website referrals

phone leads

email sign ups

coupon redemption

sales and revenue

consumer satisfaction



how do you approach social media?







track online mentions

monitor reviews

review Facebook and Twitter posts

measuring results

buzz volume

sentiment

trending topics

competitive analysis

create efficiencies by utilizing social media tools






